(f By STELLA ROSA® POWERS GROWTH

STE[LA Stella Rosa® drives stronger loyalty and delivers significant value,
%SA boosting category performance and shopper engagement.
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Country of Origin: Italy
Alcohol: 5.5%
W Residual Sugar: 10%
ENJOY CHILLED Real Fruit Blend Attributes: Blackberry, blueberry and raspberry

Fermentation Method: Charmat Style pressurized tanks
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