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BODY COPY FONT

2. MARLEY

TYPOGRAPHY

Moderat

Moderat is a contemporary font characterized by a combination of

| borary y HEADLINE
geometric shapes and some edgy accents. The subtle notches and curves
create an editorial, intellectual and sophisticated quality without being
distracting or complex.

TYPOGRAPHY

BRAND PURPOSE

Moderat is the core brand font. It allows for House of Marley’s words to
be clearly read and understood, while infusing a sense of creative
personality. It will allow the brand to express its DNA and future facing
actions in a fresh and modern way that will remain timeless.
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FONT WEIGHTS & STYLES: REDEMPTION

MODERAT REGULAR

TYPOGRAPHY

MODERAT MEDIUM

MODERAT CONDENSED REGULAR
MODERAT CONDENSED MEDIUM
MODERAT CONDENSED BOLD
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Lorem ipsum dolor sit

LAYOUT AND HANDLING e
g Lorem ipsum dolor sit amet,
& consectetuer adipiscing elit,
= The brand fonts may be used in a variety of applications to communicate sed diam nonummy nibh

a deeper level of storytelling for the brand. euismod tincidunt ut laoreet

dolore magna aliquam erat
volutpat. Ut wisi enim ad
minim veniam, quis nostrud
exerci tation.

A. OFFSET VERTICAL ALIGNMENT
Positioning type elements at varied alignments along the grid to

TYPOGRAPHY

create movement.

RADICALL HIG
CONSCIOUS ESIGN

B. MUSIC STAFF HORIZONTAL ALIGNMENT
Moving type horizontally offset on the grid, inspired by notes within a
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staff in sheet music. This creates a unique flow within the type layout.

LOREM [IPSUM

Consectetur adipiscing elit. Integer
mattis metus leo, et eleifend neque
suscipit vel. Ut nec sagittis tellus.
Ut convallis sodales tempus. Duis
pellentesque nec est id dictum.
Suspendisse ut ullamcorper metus.

C. COLOR USAGE
Using Lush or Sherbet to highlight certain words within type layout.

TYPOGRAPHY




TYPOGRAPHY

TYPOGRAPHY
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TYPOGRAPHY

2. MARLEY

LAYOUT AND HANDLING

The brand fonts may be used in a variety of applications to communicate
a deeper level of storytelling for the brand.

D. FONT COMBINATIONS WITHIN PARAGRAPHS

Approaching font combinations like global music, mixing and pairing
the brand fonts together to emphasize certain elements within the
copy. This is especially applicable in short social posts and storytelling
content where typography is the primary focus.

STYLE GUIDE - 2023

Persons Name

ipsum dolor sit
amet, consectetuer
adipiscing elit, sed
diam nhonummy nibh

euismod tincid

Lorem

Ipsum

Consectetur adipiscing elit. Integer
mattis metus leo, et eleifend neque

suscipit vel.

Ut nec sagittis

tellus.

Ut convallis sodales tempus. Duis
pellentesque nec est id dictum.

Suspendisse ut ullamcorper metus.
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CORE PALETTE, HERITAGE COLORS
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DNA
COLOR — REFRESH

An evolution on the brand color palette.

Evolve core brand colors to create an ownable, fresh palette
that references our history with Bob Marley, while taking the
brand into the future.

We will do this by leveraging a new color palette
while using our heritage colors on product, and enhancing their
graphic impact in a modern way.

BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS




The palette is positive and bright. Inspired by
nature and curated for maximum expression. It

feels sophisticated and fresh.

BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS BRAND COLORS
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% NEUTRAL COLORS - SOPHISTICATED AND CONFIDENT BRIGHT COLORS - FRESH AND INVITING
Connected to textures found in global cities around the world. Inspired by nature; the green and orange tones are colors that can be
Timeless, classic neutrals that ground the palette and add a found in the lush landscape of Jamaica. They inspire positivity and
sense of confidence and sophistication for the brand. radiate freshness. They are eye catching and ownable colors for the

brand that create a distinct feel from other Marley licensed brands

while referencing our roots.

BRAND COLORS
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BRAND COLORS




BRAND COLORS

BRAND COLORS
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BRAND COLORS

.

MARLEY

CLOUD

A creamy off white tone that
references the airy atmosphere.
Open and inviting, like the House of
Marley brand.

Clean and bright, it sets the backdrop for communication. It's subtle
warmth adds a dimensionality not found in a bright white. A color that
connects from nature to modern interior design, where our products can

be found.

CMYK-2240
RGB - 247 245 240
HEX - f7f5f0

OVERALL BRAND USAGE: 100%
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BRAND COLORS

BRAND COLORS
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BRAND COLORS

o2

MARLEY

WHITE

A tonal accent when paired with the
cloud, the white on cream creates a
sophisticated tonal shift.

A bright white that balances the warmth of the cream when used

together.

CMYK-0000
RGB - 255 255 255
HEX - fffff

OVERALL BRAND USAGE: 30%
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CLOUD COLOR USAGE

BRAND COLORS

houseofmarley @ cee
Location

- Expert Support. No |

oS MARLEY HEADPHONES SPEAKERS TURNTABLES ACCESSORIES
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FEATURED
HEADLINE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Integer metus elit, volutpat a
tristique sit amet, rhoncus ac justo. Integer
gravida venenatis faucibus.

(72
S Shop Now
3 Lorem ipsum dolor sit
= - CQv A amet, consectetuer
= - 16345 likes adipiscing elit, sed
o houseofmarley Lorem ipsum dolor sit amet, consectetuer R 3
adipiscing elit, sed diam nonummy nibh euismod tincidunt d lam honum my ni b h
ut laoreet dolore magna aliquam erat volutpat. Ut wisi. euismod -ti ncid u nt u-t
House of Marley products are designed
to elevate and amplify the values we all stand for:
sustainability, equality, love and respect for the planet.
See More V
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CLOUD AS LARGE SCALE BACKGROUND COLOR CLOUD AS FRAMING BACKGROUND COLOR CLOUD AS HOPE PATH GRAPHIC AND
ON WEBSITE BEHIND IMAGE ON SOCIAL AS TYPOGRAPHY COLOR




BRAND COLORS BRAND COLORS BRAND COLORS

BRAND COLORS

MARLEY

CHARCOAL

A rich black with subtle warm
undertones. There is an edge to
it that references our rebellion
and strength.

The brand is positive and uplifting. It should be balanced by the
charcoal as a background color and typography color, but never
weighed down by it. It should be used when drama and impact

are needed. Lead with cloud as the dominant background color.

CMYK - 66 63 73 78
RGB - 33 30 21
HEX - 211e15

OVERALL BRAND USAGE: 50%




BRAND COLORS

BRAND COLORS
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BRAND COLORS

4. MARLEY

CHARCOAL COLOR USAGE

all

MARLEY

Lorem ipsum dolor sit
amet, consectetuer

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed
diam nonummy nibh
euismod tincidunt ut
laoreet dolore magna
aliquam erat volutpat.
Ut wisi enim ad minim

|

]

Lorem ipsum dolor sit amet, consectetuer
dipiscing elit, sed diam nonummy: nibh euis

tincidunt ut laoreet dolore magna'aliquam erat

volutpat. Ut wisi enim ad minim veniam, quis n'

CHARCOAL AS TYPOGRAPHY

STYLE GUIDE - 2023

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed
diam nonummy nibh

euismod tincidunt ut

See More V

CHARCOAL AS BACKGROUND COLOR
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TAUPL,
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BRAND COLORS

Inspired by the wood and natural |
tones found in House of Marley .
products. Taupe is a balanced, warm ¥
color that adds depth.

The taupe color is a warm color that should be used only in
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backgrounds. It adds a soft, sophisticated background for

photography, copy, and graphics.

BRAND COLORS

CMYK-12 18 31 0
RGB - 223 203 176
HEX - dfcbb0

BRAND COLORS
OVERALL BRAND USAGE: 15%




BRAND COLORS

BRAND COLORS
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BRAND COLORS

&2 MARLEY STYLE GUIDE - 2023

TAUPE COLOR USAGE

eSa. MARLEY HEADPHONES SPEAKERS TURNTABLES ACCESSORIES

0

1Natural Bamboo

SUBTITLING

MATERIALS MATTER

Lorem ipsum dolor sit
amet, consectetuer

Qur sustainably crafted, socially responsible
products are made from mindfully sourced materials:
FSC® certified wood, signature REWIND™ upcycled
fabrics, REGRIND™ recycled silicone, recycled
plastic bottles, bamboo, and recyclable aluminum.

‘ Learn More

TAUPE AS ACCENT BACKGROUND COLOR TAUPE AS ACCENT BACKGROUND COLOR
ON WEBSITE ON DIGITAL MOCKUP
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LUSH COLOR USAGE

BRAND COLORS

houseofmarley @
Location
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MATTER
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E : g T 16,345 likes

o i . R e houseofmarley Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod tincidunt

H ut laoreet dolore magna aliquam erat volutpat. Ut wisi.
Wireless Earbuds — gnaalig P

MARLEY

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna

\ BN Y

BRAND COLORS

LUSH AS A CTA BUTTON LUSH AS A FRAMING BACKGROUND COLOR LUSH AS TYPOGRAPHY
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MARLEY

STYLE GUIDE - 2023

EVOLVED

HERITAGE COLORS

RED GOLD GREEN

PANTONE RED 032 CV PANTONE 109 CV PANTONE 347 CV

The Primary Heritage Colors will continue to stand true
on product applications within the flag lockup.
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BRAND COLORS
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BRAND COLORS

4. MARLEY

HERITAGE FLAG APPLICATION

STYLE GUIDE - 2023

o4

MARLEY

TONE ARM HERITAGE FLAG APPLICATION

DUST BAG

AUX CABLE

EAR TIPS

68
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THANK YOU.




