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The Missing Link Smartmouth® 7-in-1 veterinarian developed dental chews (aka treats) have unique ridges that clean teeth & 
freshen dog breath and include key ingredients to support hip & joint mobility (glucosamine), skin & coat health (balanced omegas), 
cardiovascular stability (flaxseed), aid in digestion (flaxseed) and provide a daily vitamin supplement from the most trusted pet 
supplement brand, The Missing Link®. 

• Large/XL 28-day count
• Large/XL 14-day count
• Large/XL sample
• Small/Medium 28-day count
• Small/Medium 14-day count
• Small/Medium sample
• Petite 28-day count
• Single Chew dispensers, 60-ct
• Floor Stand Display



A PACKAGING DESIGN EVOLUTION



Smartmouth packaging has undergone an update to express 
a NEW 7-in-1 positioning 

To better define Smartmouth’s unique 
offering, packaging has been updated 
to represent stronger positioning. 
Concept testing proved this design 
change increased our appeal with 
existing dental consumers and new to 
dental category purchasers. 

*New package in market Q3



OVERALL CHANGES
1. Simplified/Stronger 

messaging expressed 
as 7-in-1

2. Enlarged dental 
aspect

3. Vet Developed (front)
4. Addresses taste 

(back)
5. Product formulation 

unchanged
6. Maintains familiarity



Feed as a daily dental treat to clean 
teeth, freshen dog breath and 

provide complete health!

Smartmouth



SMARTMOUTH’S 7-IN-1 
IS PERFECTLY POSITIONIED WITH PREMIUM SHOPPERS



Consumer Demand for Dental Chews Continues to Grow

Market Study, October 2020, n=509



Increasing Sales with New Offering 
and New Shoppers to the Dental Aisle

Take Advantage of a Growing Market:
• Current pet dental products market: $950 million
• Projected CAGR of 6.5 % for 2020-2025
• 80% of dogs develop periodontal disease by age 3

• Responding to Consumer Demands:
• Overall dog health and longevity is a critical concern
• Over 40% feel their dog may not get full nutrition from 

food alone
• Low on trust & short on time - want foolproof, autopilot 

solutions to support overall health from trusted brands
• Over 80% prefer a dental chew with added health 

benefits. Only 20% said they wanted a dental only focused 
chew.

Market Study, October 2020, n=509



Premium Dog Food Shoppers Prefer Smartmouth®
• Data shows premium food shoppers give Smartmouth higher marks 

than average
• Blue Wilderness, Blue Buffalo, Taste of the Wild, and Pro Plan shoppers also 

prefer Smartmouth dental chews

• Most “premium” panelists feel that Smartmouth dental chews 
provide more benefits than regular dental chews and would be priced 
higher
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NEW PACKAGING 
IN MARKET 

Digital: Modest SEM

Digital: Programmatic national online display banners

ONGOING 7-in-1 SUPPORT

Digital: Paid social Digital: Organic & modest Paid social

HOLIDAY CAMPAIGN

GIVEAWAY CAMPAIGN

SAMPLE CAMPAIGN

GIFT GUIDES W/ INFLUENCERS

HOLIDAY STOCKING STUFFER SKU

SMARTMOUTH 2021 MEDIA PLAN

MASS MEDIA NATIONAL CAMPAIGN

HOLIDAY

4.6MM IMPRESSIONS

DOGS OF INSTAGRAM 
HAS 4.8 M FOLLOWERS 
ON SOCIAL

20M IMPRESSIONSALL OTHER 
MEDIA

NATIONAL CONNECTED TV 
CAMPAIGN

CONNECTED TV
(May 15 – June 30)



THANK YOU!


